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distributed by Lion Nathan, the
largest supplier to the New Zealand
liquor industry. The brand itself
boasts over three major subsidary
labels and has won more than 50
major New Zealand wine awards.

In 1919, 13-year-old Leonard
Malagan began selling milk from
his “herd” of five cows before
going on to establish a chain of
milk bars which later morphed into
Tip-Top, now part of Fonterra
Brands, the second-largest supplier
to New Zealand grocery retail and
producer of over 50 million litres of
ice cream a year.

These former laureates of the
Fairfax Media Business Hall of
Fame, along with other stories of
business acuinen we have heard
tonight - all examples of successful
businessmen and women of their
era , from Thomas Cawthron, who
used his entrepreneurial nous to
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Together, these businesspeople
commercialised and converted the
resources of their respective eras.

And where does this leave the
current era? What of the workforce
of 10, 20 and 30 years’ time? What
will their success stories be?

I've grown up on a small farm
and I understand my former pet
lambs will one day become lamb
chops — all a part of the resource
conversion process. Resources are
there — commercialise them. This is
the mindset of the past 150 years of
New Zealand business.

But there simply isn’t enough
farmland to gift the nation 100
hectares each on which to build a
business. Similarly, there are only
s0 many retail chains an economy
the size of New Zealand’s can
handle.

The future of my generation is in
the conversion of the virtual lamb
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Me, Peter Jackson’s blockbusters,
and Rod Drury’s Xero — all
examples of New Zealanders
capitalising on our ability to
exercise the brain and create
content physically reduced to not
much more than lines of code.

Another way of looking at it; the
world will always need to eat, but
the minds will be hungrier than the
mouths. New Zealand is in a prime
position (o capitalise on the
feeding of both the mouths and the
minds of the world.

Our resource-rich, well-
managed, non-subsidised dairy
and sheep industries are some of
the world’s most robust.

The sustainability of these
industries is all but guaranteed,
given New Zealanders are
perpetually innovating and averse
to sitting on their laurels.

With our youth we can look to
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bill. And, as youth, it would be
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The world will always
need to eat, but the
minds will be
hungrier than the
mouths.

naive to think business will be
wholly different for us.

1 still expect my generation is
about to outdo expectations. As
New Zealand’s model-cum-
philosopher once said: “It won’t
happen overnight, but it will
happen.”

We have the incentives and the
lessons necessary to evolve to a
new business model for New Zea-
land, based on the idea of feeding
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of New Zealand, our 10 biggest
metropolises each have more
people than all of New Zealand,
and metropolitan Detroit has more
cars on the road than all of New
Zealand.

“‘So how come a superpower of
270 million got routed in the
America’s Cup, the world’s most
technically oriented yacht race, by
a country of 3.5 million that out-
produces us only in sheep
manure?”’

To conclude, I ask the room to
take on board the messages you've
heard tonight from six of New
Zealand's greatest success stories —
true men and women of their era.

At the same time, have faith in
my generation to keep on with the
delivery of New Zealand's prime
quality virtual sausages and
innovative business sense.

Next week: David Norman

High-school high achiever: Benjamin Reynolds.



