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LL ENTREPRENEURS have to

start somewhere. And some of

New Zealand’s best-known entre-

preneurs got exposed to the idea of
starting a business while they were
secondary school students taking part in
the Lion Foundation Young Enterprise
Scheme — YES.

Rod Drury, for example, founder and
chief executive of Xero. Drury was at
Napier Boys’ High in the 1980s when he
took part in the YES awards. Hard to
believe now, but he reckons he had long
blond hair at the time. More import-
antly, the YES awards gave him a taste
of entrepreneurialism, and look where it
has taken him.

Drury’s three rules for the road? Get
started. Think of entrepreneurialism as
a series of baby steps; build a team that
will cover your weak spots; and cele-
brate success.

Other YES alumni include Charlie’s
chief executive Stefan Lepionka and
internet entrepreneur Seeby Wood-
house, possibly more famous these days
for his large house on Auckland’s North
Shore, where they film New Zealand’s
Next Top Model.

This year, the latest crop of secondary
school entrepreneurs will celebrate at
the YES national awards dinner in Wel-
lington on December 1. Among the
frontrunners so far must be the five
Rangi Ruru Girls’ School students who
developed a series of badges with slogans
supporting Christchurch while brain-
storming in an accounting class. They
sold the badges online, at markets and
on Facebook, and now BP stocks them.

The idea of the YES programme is to
teach secondary school students the
basics of setting up a company, and
hopefully spark their entrepreneurial
skills. It’s open to students who set up a
company, create a product or service,
and make an actual profit or loss. It has
to be real, in other words.

Students write a business plan, im-
plement a marketing plan, produce an
annual report and file tax returns, and
pay a 25 per cent tax to the Enterprise
New Zealand Fund.

Next year the Young Enterprise Trust
celebrates its 30th birthday. Congratulat-
ions. That is an excellent achievement.

Imagine if, as a country, we could
broaden that exposure to entrepren-
! eurialism and open the eyes of more

kids, or should I say youths, to the
passion and excitement of starting a
business. And more importantly, the

excitement of starting and running a
successful business.

President Barack Obama has an-
nounced tax cuts and hiring incentives
in a jobs bill designed to stimulate small
business, which he described as the en-
gine room of the United States economy.

“I have just one question,” writes
Steve Mariotti in the Huffington Post. “If
entrepreneurship is this vital to the
American economy, why aren’t we
teaching every high school student in
this country how to start and operate a
small business?”

Mariotti, who founded the Network
for Teaching Entrepreneurship in the
US, says he’s seen time and time again
how exposure to an entrepreneurial
mindset can shift teenagers on to a much
more positive path in life. Kids from
well-off families are more likely to be
exposed to the idea that starting a busi-
ness is possible and a viable way to cre-
ate wealth, according to Mariotti.

“I don’t believe our teenagers lack
initiative or don’t want to work. I believe

Question: What's the common denominator
to these three hugely successful
entrepreneurs?

Answer: As secondary school students, they
all developed their business nous by taking
part in the Lion Foundation Young
Enterprise Scheme.

Former Napier Boys' High student Rod
Drury, top right, had long blond hair when
he entered the YES awards. Now he's chief
executive of Xero.

Stefan Lepionka, top left, another YES-man,

“has been chief executive of food and

beverages firm Charlie's Group Ltd for 12
years.

And Seeby Woodhouse, left, is founder at ~ *
Voyager Internet Ltd, Green Carbon Ltd and
investor at Opes Custodia, after earlier ¢
setting up Orcon internet services. 3

many do not know how to create
opportunities for themselves because
they have not been exposed to the tools
necessary to create ownership of assets
within the free-enterprise system,” he
writes.

He goes on to cite the story of two
brothers who broke out of the poverty
trap to develop a hip hop clothing line
and an art and photography company.

The YES programme does a great job
of opening the eyes of secondary school
students to an entrepreneurial mindset,
but we could go so much further in
teaching entrepreneurial skills to our
youth across the board. ‘

What effect would that have on our
high youth unemployment rate? And on
the New Zealand economy? That’s an
issue I would like to see covered in this
year’s election campaign, but I'm not
holding my breath.
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